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text in the receiving culture. This strategy may indeed turn out to be the most successful, since the work 
“Animal Farm” itself is an allegory of the events that took place in Russia and adaptation to culture allows us 
to trace some parallels to a greater extent. 

Concluding the analysis of the translation of zoonyms, it should be noted that in V. Pribylovsky’s trans-
lation there is a mixture of the two strategies described above – the author of the translation often resorts to 
the transcription method, but in some cases also adapts the names to the target culture. In my opinion, this 
creates some difficulties for the potential receptor, since it creates the effect of dividing the characters into 
two planes – the plane of the source culture and the plane of the receiving culture [8].  

Thus, we can conclude that zoonyms often reflect the physical qualities of animals, their appearance, 
character traits, intelligence, abilities, skills, which is especially important in literature, when a personified 
animal receives a particular name due to some inherent characteristics. Features to it, thereby arousing 
greater reader interest and helping to understand the author’s intention. The world of zoonyms is diverse and 
interesting to study and research. Unfortunately, not all proper names of animals remain in the language and 
speech of people, which is often due, firstly, to the lack of official documentation, and, as a result, with the 
death of an animal, its name loses its existence, and secondly, rapid changes in various spheres of society 
lead to a number of transformations, primarily in vocabulary, as a result of which some zoonyms, as well as 
proper names of people, become the most popular, while others lose their significance [6].  
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Аннотация. Статья посвящена поиску и оценке особенностей перевода неологизмов на мате-
риале Британских СМИ. Изучение особенностей перевода неологизмов помогает сохранить языко-
вую и культурную целостность текста, избежать искажений и ошибок в интерпретации. Это осо-
бенно важно в профессиональной деятельности переводчиков, журналистов, лингвистов и других 
специалистов, работающих с текстами на разных языках. 

Ключевые слова: переводческие трансформации, транскрипция, транслитерация калькирова-
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FEATURES OF TRANSLATING NEOLOGISMS FROM ENGLISH INTO 
RUSSIAN (BASED ON BRITISH MEDIA) 

Abstract. The article is devoted to discovering and evaluating features of translating neologisms from Eng-
lish into Russian based on British media. Studying the features of the translation of neologisms helps preserve the 
linguistic and cultural integrity of the text, avoid distortions and errors in interpretation. This is especially impor-
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tant in the professional activities of translators, journalists, linguists and other specialists working with texts in 
different languages. 

Keywords: translation transformations, transcription, transliteration, calque, descriptive translation. 

The purpose of this article is to make certain conclusions about translation transformations that a trans-
lator can face while translating. The research problem is the study of translation features of the neologisms 
from English into Russian. 

The relevance of this research lies in the systematization of material on the problem of translating ne-
ologisms from English into Russian using the material of British media. 

Research methods include literature analysis, comparative method, continuous sampling method, inter-
pretation, pragmatic analysis. 

Nowadays, when global communication is becoming more intense and multifaceted, linguistic adapta-
tion of new terms and expressions becomes a necessity. The translation of neologisms is a complex and mul-
tifaceted process requiring the ability to not only reveal the meaning of the source word, but also to convey 
its linguistic features, contextual nuances and emotional overtones. Indeed, new words not only reflect tech-
nical or scientific concepts, but also carry sociocultural aspects that also need to be taken into account while 
translating. Therefore, it is extremely important for a translator to fully understand the features of neologisms 
and their translation transformations in order to avoid the complete change in meaning. 

Language is constantly evolving. One of the key aspects of this development is vocabulary enrichment. 
As a result, new words and expressions appear in accordance with the changing needs of society. For exam-
ple, with the development of technology and the emergence of new objects, we see a lot of new terms and 
expressions in the language that  

reflect modern reality.  
Neologism is a new word that appears in the language to designate new concepts, phenomena, objects or 

processes. Neologisms can arise under the influence of scientific and technological progress, cultural 
changes or social shifts. 

Under the term neologism L.V. Shalina understands «a word new in form, which arises during a certain 
period of language development, spreads and is recognized as the norm of the language and is perceived by 
the majority of speakers during this period as a new linguistic unit» [7].  

L.V. Shalina also notes that «a neologism can be understood as a recently appeared lexical unit, a syno-
nym for one that already exists in the language. At the same time, such synonyms can have different conno-
tations, which can sometimes give words a completely new meaning» [7].  

A.A. Bragina writes: «Neologisms are new words or phraseological units, perceived by speakers as new 
and formed using word-formation models characteristic of a given language» [2]. 

E. Y. Chibisova defines a neologism as «a word that is not included in the active vocabulary and is new, 
and notes that even a newly appeared word that has come into use and lost its special stylistic properties is no 
longer a neologism» [6]. 

Neologisms can be classified according to various criteria, for example, by the source of formation (se-
mantic, lexical, grammatical neologisms), the degree of borrowing from other languages (archaisms, calques, 
quotation neologisms), etc. Classification helps to better understand the processes of language development 
and its adaptation to changing realities [5]. 

Translating neologisms requires the translator not only to have a good knowledge of the source and tar-
get languages, but also a deep understanding of the context and meaning of the newly formed words. This is 
because neologisms have specific meanings that may not be clear to readers or listeners who are not familiar 
with the term. One strategy for translating neologisms is to use a corresponding term or phrase in the target 
language that conveys a similar meaning and context. However, such a translation may not be accurate 
enough or may not actually reflect the novelty and originality of the original word or expression [4]. 

Another strategy for translating neologisms is to create a new word or use an existing term in a new con-
text. This allows a translator to preserve the originality of the original expression, but may cause difficulties 
for readers or listeners who are not familiar with this term [4].  

An important aspect of translating neologisms is also the preservation of the stylistic and linguistic in-
tegrity of the text. For this purpose, translation transformations are used. L.S. Barkhudarov notes that «the 
main methods of translating neologisms are: transcription, transliteration, calque, descriptive translation» [1].  

The research material consists of articles from such British media as «The Independent», «The Guard-
ian», «The Times» and «The Telegraph». These publications are magazines popular in England among a 
wide audience. The topics of the researched articles are varied, the most current topics touched upon: poli-
tics, sports, travel, entertainment, fashion, science, health, and so on [3]. 
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As a result of the analysis, it was found that most of the neologisms from before mentioned articles are 
translated using transcription, which means conveying the sound form of the English word: 

1. Bridezilla is translated as «брайдзилла» (чрезвычайно требовательная невеста или будущая не-
веста, с которой трудно иметь дело) [8]. 

2. nomophobia – «номофобия» (страх остаться без доступа к работающему мобильному телефону) [8]. 
3. Facebooker – «фейсбукер» (пользователь Facebook): «Sarah Palin makes headlines in American 

newspapers nearly every time she expresses an opinion, whether it is as a Fox News contributor, reality show 
host, or tireless Twitter-user and Facebooker.» «Сара Пэйлин попадает в заголовки американских газет 
почти каждый раз, когда высказывает свое мнение, будь то в качестве корреспондента Fox News, ве-
дущей реалити-шоу или неутомимого пользователя Twitter и Фейсбукера» [8]. 

The technique of transliteration, the process of transferring a word from the alphabet of one language to 
another, is used quite rarely in modern English. The International Dictionary of Neologisms provides these 
translations for words found in British media: 

1. longsleeve – «лонгслив» [8]. 
2. showroom – «шоурум» [8]. 
3. vlog – «влог», for example, «For the purposes of this list, we defined a Web series as a show that 

follows a story, or at least a conceit that carries across multiple episodes, so if your favorite vlog didn’t make 
it in, don’t get mad!» can be translated as: «Для реализации целей из этого списка мы определили веб-
сериал как шоу, которое следует за историей или, по крайней мере, самомнение, которое распростра-
няется на несколько эпизодов, так что, если ваш любимый влог не попал в него, не сердитесь!» [8]. 

Calque is much similar to literal translation: a whole word is formed by adding the equivalents of its 
component parts. In our study, the following neologisms were translated using this method: 

1. fastfashion – «быстрая мода» [8]. 
2. e-commerce – «электронная коммерция» [8]. 
3. Christmas tree syndrome – «синдром рождественской елки»: «What exactly is this «Christmas tree 

syndrome» and what can you do to prevent it from Grinching up Christmas?» «Что именно представляет собой 
этот «синдром рождественской елки» и что вы можете сделать, чтобы он не испортил Рождество?» [8]. 

The next translation technique, descriptive translation is close to the interpretation of the word: 
1. bling-bling – «дорогие вещи, которые выставляются на показ в социальных сетях» [8]. 
2. dox – «публикация личной информации без согласия самого правообладателя с целью наказа-

ния или мести» [8]. 
3. upcycle – «переработать (что-то) таким образом, чтобы полученный продукт имел более высо-

кую ценность, чем исходный товар: создать объект большей ценности из (выброшенного объекта 
меньшей ценности)» [8]. 

We see that this translation method has some disadvantages: we use more words than needed to make 
readers understand the meaning of the word. It is almost impossible to find the right equivalent from the tar-
get language. 

Thus, having studied various techniques for translating neologisms, we can conclude that a translator 
faces a number of problems in order to achieve the necessary adequacy of the translation. One of the most 
significant problems is the translation of a new formation that has not been recorded in dictionaries yet. A 
translator must pay attention to the context, which also helps to understand the new formation. In addition, 
he or she must have some knowledge in the field of word-formation and the ability to analyze the structure of 
different words. 
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