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lish translation or explanation of the realia, we can ensure that the message is clear and accessible to a wider 
audience. 

Furthermore, translating realia into English helps to enrich the language and expand vocabulary. By in-
troducing new words and concepts from different cultures, we can enhance our understanding of the world 
and broaden our linguistic capabilities. This can also foster cultural exchange and appreciation, as we learn 
more about the customs, traditions, and practices of other societies through their unique realia.  
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ОСОБЕННОСТИ ПЕРЕВОДА НА РУССКИЙ ЯЗЫК ЗООНИМОВ  
В АНГЛОЯЗЫЧНОМ РЕКЛАМНОМ ДИСКУРСЕ 

В.Е. Звелинская, бакалавр 
В.И. Молодых, канд. фил. наук, доцент 
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Аннотация. Статья посвящена анализу особенностей перевода зоонимов с английского на рус-
ский язык. В ней авторы обращаются к различным стратегиям и приемам перевода зоонимов на 
русский язык. В ходе исследования были выявлены ключевые особенности и требования, которые не-
обходимо учитывать при переводе. 

Ключевые слова: зооним, реклама, кличка, русский язык, перевод, способ перевода, рекламная 
продукция, особенности перевода, требования к адекватности перевода. 

FEATURES OF TRANSLATION INTO RUSSIAN OF ZOONYMS  
IN ENGLISH-LANGUAGE ADVERTISING DISCOURSE 

Abstract. The article is devoted to analysis of the features of translation of zoonyms from English into Rus-
sian. In it the article, the authors address various strategies and techniques of translation of zoonyms into Rus-
sian. Key features and requirements were identified that need to be taken into account when translating zoonyms 
into Russian. 

Keywords: zoonym, advertising, nickname, Russian language, translation, method of translation, adver-
tising products, translation features, translation requirements. 

The relevance of this study lies in the successful study of zoonyms, that is, animal names, and in their 
correct translation into Russian. Translation of zoonyms contained in the names of various advertising prod-
ucts is a responsible task. In this regard, it is necessary to correctly select translation methods, and it is also 
important to adapt the translation into Russian, preserving the original information. 

The purpose of the study is to study the features of the translation of zoonyms in an advertising dis-
course into Russian through the analysis of specific examples collected by the authors. 

The object of the study is English-language advertising discourse. 
The subject of the study is specific examples of the translation of zoonyms in advertising products from 

English into Russian. 
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Before starting to study zoonyms, it is necessary to pay attention to the science that studies them. Ac-
cording to the textbook, zoonymics is a science dedicated to the study of zoonyms, unique names and nick-
names that are characteristic of animals [1]. 

As mentioned above, a zoonym is the name of an animal. However, in the modern world there are sev-
eral interpretations of this term. For example, the author of the dictionary of Russian onomastic terminology 
N.V. Podolskaya notes that “a zoonym is the proper name of an animal, regardless of what kind of animal it is: 
wild, domestic, trained or experimental [2]. Her opinion is shared by L.P. Krysin in the Explanatory Dictionary of 
Foreign Words. In his opinion, a zoonym is the proper name of an animal as an object of linguistic study. 

Other linguists have a different opinion. Yu. G. Yusifov notes that zoo-names can include both proper 
names and common nouns. In turn, researcher L.F. Mironyuk by zoonyms means any name of animals, that 
is, everything connected with the animal world: the name of the animal itself, possible derivative units from 
the names of animals [3, p. 11-12]. 

In order to achieve an adequate translation, it is important to maintain brand recognition after transla-
tion, but it is also necessary to take into account the culture of the country into which the translation is being 
made. Therefore, in theory and practice, when translating zoonyms, methods such as: 

Transcription is the transmission of sound or the outline of a language using a system of special charac-
ters. The advantage of transcription as a method of translating proper names is the preservation of a certain 
national identity of the proper name. This translation method is used quite often. 

Transliteration is a letter imitation of the form of the original word. It is considered the simplest way to 
translate proper names. It is more often used when the alphabets of languages have a common basis, for ex-
ample, the Latin alphabet and the Greek alphabet. The advantages of transliteration when translating proper 
names include the absence of distortion in written translation. 

Calquing is a method of translating a lexical unit of the original by replacing its constituent parts – mor-
phemes or words. For example, the Russian suffixes -ель, -чик are replaced in English by the suffixes -er/or, 
-ist. This method of translating proper names is often combined with transcription. Despite the fact that these 
translation methods are most often used to transfer zoonyms from English into Russian and vice versa, trans-
lators can use other methods, such as: literal translation, replacement transformation, adaptation, and so on 
for more accurate transmission of the original information contained in the zoonym [4, p. 80-81].  

Also, in addition to the translation itself, it is important for a linguist to determine a zoonym according 
to one classification or another. Speaking about the lexical-semantic groups of zoonyms, we can highlight 
the following points: 

1. Zoonyms indicating the physical characteristics of animals. This group can be divided into the follow-
ing subgroups: 

a) nicknames indicating shortcomings or special features of the animal: Tiger, the nickname of a cat 
whose special feature was pale stripes on its fur; 

b) zoonyms associated with the character of the animal: Princess, the name of a dog that behaves quite 
finicky; 

c) nicknames indicating the characteristics of the animal’s figure: Athlete, a nickname for a dog whose 
body is quite muscular. 

2. Zoonyms that indicate features of color and suit: 
a) names of horses: Orchid – a light gray horse; Obsidian is a black horse; 
b) names of cows: Ryabaya – a cow with multi-colored spots; Snezhka is a nickname for a white cow. 
3. Zoonyms denoting famous characters: Bagheera – the fairy tale «Mowgli»; Chip – animated series 

«Chip and Dale». 
4. Zoonyms using an anthroponym: Naomi, Boris, Felix. «» 
As for the structural classification, you should turn to the researcher M.N. Torchinsky, who divided zoonyms 

into simple, complex and compound. When studying zoonyms, several classifications are necessary, since in 
some cases it is impossible to correlate the name of an animal, referring to only one classification [5]. 

Let's consider the use of classifications and translation methods in more detail. As mentioned earlier, 
when translating proper names, transcription is used most often in comparison with other methods. Let's look 
at a few examples. «Rock-A-Dile – Рокадайл», a compound zoonym. Beverage promotional product. Quite 
an interesting example, and the translation can also be considered interesting. Transcription was used here, 
and the translation in Russian sounds quite good, while the resulting zoonym corresponds to the product pic-
ture, since in the translation we get «Рокадайл». This makes it easier for the buyer to form an association. 
The following example of breakfast cereal is «Crazy Cow – Крэйзи Кау», a compound zoonym. The transla-
tion method was given in favor of transcription, since if calquing was used, for example, they would end up 
with «Сумасшедшая корова». In this form, the zoonym acquires a somewhat negative connotation, which is 
more likely to repel the buyer. The purpose of translation is not only adequate adaptation, but also the pres-
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ervation of those emotions that the original zoonym carries. Therefore, the «Крэйзи Кау» option seems to be 
the most suitable, since it indicates that, after trying this cereal, a person will receive the same energy boost 
as the cow indicated on the package. Another example of the product «Tweety. Macaroni & cheese. Твити. 
Макароны с сыром», a simple affixal zoonym. In fact, this example has two possible translations, but in the 
framework of the study we will pay attention to the main option – transcription. However, in this case, the 
nickname itself in translation does not carry any meaning or information, that is, it is just a nickname, but 
this is the version that is already familiar to people in Russia, since the animal is a character in the animated 
series of the same name. Therefore, it is advisable to leave the transcription translation option.  

Next, we will consider translations using transliteration. The first example of a breakfast cereal is 
«Quangaroos – Квангеру» – a simple affixed zoonym. It was not easy to decide how exactly to translate this 
example, since without any image it is difficult to understand what is being said. Therefore, it was decided to 
translate by transliteration, slightly changing the original zoonym, instead of «Квангару» it turned out to be 
«Квангеру». In the final translation, we can hear and see something that reminds us of a kangaroo. The sec-
ond example of dairy products, in this case, a milkshake for children «Dango The Monkey – Обезьянка 
Данго», a compound zoonym. The nickname itself is translated into Russian using transliteration. The word 
«monkey» was translated into Russian precisely as «обезьянка», since in Russia the use of the diminutive 
suffix -ка is typical. In addition, the products in this case are intended for a children's audience, so this form 
of the word is most appropriate. 

And finally, the last translation method is calquing. Unlike transcription and transliteration, this type of 
transfer of zoonyms is the most successful if we want to convey the exact information of the original 
zoonym. However, this method cannot be used in all cases. Let’s consider the following examples. «Pink 
Swimmingo – Розовый Свиминго». Again, a compound zoonym, which also characterizes the color of the 
animal. The translation is quite simple. Made using calquing. 

The following example is «Chip the Wolf. Cookie crisp – Крошка Волк. Хрустящее печенье». Here 
we use calquing because by referring to the next expression that comes after the zoonym itself, a connection 
is established, since the product image and the website for this product show chocolate chip cookies. That is, 
the resulting zoonym already carries information, since if we translated the transcription, we would get 
«Волк Чип». In this case, the «Чип» does not contain information and is in no way connected with the prod-
uct. On the contrary, it resembles something related to a computer rather than food. The final example is 
«Chewits the Dinosaur – Динозавр Чьюитс». A simple affixless zoonym. An interesting example for trans-
lation. In the first version, which is written above, we used transcription, since it is difficult to choose a suit-
able equivalent so that it is understandable and the meaning is conveyed. The second translation option in-
volves the use of semi-calquing. «Chew» means «жевать», so the zoonym «Chewits» can be translated as 
«Жуитс», that is, the meaning of the nickname is conveyed in this format [6]. 

Thus, translating zoonyms into Russian is a complex task that requires taking into account linguistic and 
cultural aspects. Based on the examples given, we can conclude that transcription is the leader in choosing a 
method for translating zoonyms, since in most cases a zoonym is a simple nickname, which is easier and 
more rational to translate by transcription or transliteration. Translators resort to calquing when a zoonym 
cannot be translated by other means due to the fact that the meaning and information of the original zoonym 
will be lost. Of course, in such cases, specialists have the opportunity to use other translation methods, since 
linguists and translators need to take a responsible approach to choosing a translation method and take into 
account the cultural characteristics of the country into which the translation is being made. 
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